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Nanopublication — Booth prices, square-footage rates,
and the business of exhibiting at art fairs
by Arnaud Quercy

This is a market-reporting piece on art-fair

booth pricing, square-footage rates, and ex‐

hibitor business models — it concerns real-es‐

tate economics of exhibition space, not the

emission, reception, or diffraction of ideas,

so  the  framework  has  no  vocabulary  that

engages it.

DECLINED — NO-PURCHASE [1]

PROPOSITIONAL GRID [2]

Read this grid. “Not evaluated” does not mean

the  source  has  nothing  to  say  about  that

proposition.  It  means  the  reading  did  not

instruct  it.  That  is  not  a  result,  and  it

counts in no denominator. A silence, by con‐

trast, is a finding: the reading touched the

proposition without concluding, or noted its

absence itself.

Not evaluated (37) — P1, P2, P3, P3a, P4, P5,

P6, P7, P8, P9, P10, P11, P12, P13, P14, P14a,

P14b,  P15,  P16,  P16a,  P17,  P18,  P18a,  P19,

P19a, P20, P21, P22, P23, P24, P25, P26, P27,

P28, P29, P30, P31

Overall verdict:  DECLINED:no-purchase — tax‐

onomy of the August 2026 pass, predating the

move to relational verdicts. Kept as metadata:

the gap between the two forms is data, not

residue. This reading’s judgement is in the

grid above.

Reading of 2026-05-14 · model claude-sonnet-5
· source 13,372 chars · 1 attempt(s)

FIRST PASS — KEPT AS WRITTEN

Reading produced by the T50 RSS pass, before

the boundary lens. It is reproduced UNCORREC‐

TED. Keeping it is the point: without it, a

changed title is just a changed title — with

it,  what  the  second  pass  refused  becomes

legible.

This investigation into booth pricing opacity

is  a  structural  analysis  of  the  dilution

crisis.  Art  fairs  are  recognition  engines:

maximum  emission  (galleries  showing  work),

minimum  diffraction  (standardized  booth

formats,  algorithmic  visibility,  price-based

hierarchy). The refusal of transparency about

costs is not accidental—it is the system pro‐

tecting itself. When booth placement and vis‐

ibility are determined by capital rather than

by codex (the formal system of the work, the

intentional invariant), diffraction dies. The

receiver (collector, visitor) encounters work

pre-sorted by economic power, not by the capa‐

city to generate productive misalignment. Hy‐

perallergic's demand for transparency is idea‐

morphically radical: it asks for the condi‐

tions under which diffraction can survive. The

article reveals how the platform (the fair it‐

self) is the dilution engine, and how opacity

serves that engine.

T50 RSS assessment · 2026-05-14 · remplacée par boundary-

lens-2026-08
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EPISTEMIC PROFILE

Claim type boundary reading

Voice third person analysis

Epistemic

status

no purchase

Methodology Boundary-finding lens applied to one source,

model claude-sonnet-5, 1 attempt(s),

traceability check passed.
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