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Nanopublication — The Rembrandt brand outlives
Rembrandt's codex — but the fragment retrieved never
says whether anything besides the name survives

by Arnaud Quercy

The finding is the unresolved seam between P10
and P3a: this source hands the framework a
textbook but the
paywall cuts the article off exactly where it

case of name-persistence,
would have to show — or fail to show — that
anything beyond the name (the codex, the in-
tentional invariant) survives the four centur-
ies. Until that later argument is retrievable,

the grip stands but stays thin.

CONTEXT

X Thin page — the source itself is thin (teas-
er, notice, paywalled preamble). Distinct from

truncation: nothing was cut by the pipeline.

WHAT THE SOURCE SAys [1]

'Rembrandt 1632:
Creation of a Brand' describes how,

A review of the exhibition
on moving
Rembrandt began fash-

ioning himself into a celebrity name,

to Amsterdam that year,
produ-
cing etchings,

history paintings, portraits

and tronies in volume, opening with two self-
portraits in sharply different registers — one
one shadowed and feral. A
'Rembrandt' still

and televisions

lit and adoring,
display case shows the name
selling tobacco, toothpaste,
centuries later. The subtitle promises an ar-
gument that Rembrandt, unlike his rival Gerard
van Honthorst, failed to reconcile personal
vision with market demand — but the retrieved
text is cut off by a paywall before that

argument is made.
WHERE THE LENS GRIPS
P10 (Persistence) grips on the 1literal coda

'Rembrandt'

toothpaste

the article gives wus: the name

still circulating on tobacco tins,
and a television centuries after the
'the

wave outlives the emitter if the material sur-

boxes,
emitter's death — a concrete instance of

vives.'

WHERE IT BREAKS

The grip is real but cheap at the edge P10 it-

self does not police: as worded ('the wave
outlives the emitter if +the material sur-
vives'), mere brand recognition — a name

selling unrelated toothpaste and TVs, the art-

icle's own Jjoke about 'inconsistent picture
Noth-

ing in P10 distinguishes a persisting inten-

clarity' — is sufficient to satisfy it.

tional invariant from a persisting empty sig-
nifier. That finer cut belongs to P3a (physic-
al vs. intentional invariant), and the re-
trieved fragment is paywalled precisely before
any argument that would let us test whether
the Rembrandt brand still carries the codex
('why these forms, why these colors') or only
the name. This is not a break so much as an
unfinished one: contestable in the direction
of confirming P10 trivially, or of exposing
that P10 needs P3a's sharper distinction to

mean anything non-trivial here.
PROPOSITIONAL GRID [2]
“Not evaluated” does not mean

about that
reading did not

Read this grid.
the source has nothing to say
It means the

That is

proposition.

instruct it. not a result, and it

counts in no denominator. A silence, by con-

trast, is a finding: the reading touched the

proposition without concluding, or noted its

absence itself.

Evaluated

proposi- audit relational verdict

tion status

P3a Double Structure of the In- not open-question
variant audited

P10 Persistence not evidence-for

audited

Not evaluated (35) — P1, P2, P3, P4, P5, P6,

P7, P8, P9, P11, P12, P13, P14, Pl4a, P1l4b,
P15, P16, Plea, P17, P18, Pi8a, P19, P19a,
P20, P21, P22, P23, P24, P25, P26, P27, P28,

P29, P30, P31

Overall verdict: Bounded / Cheap fit — boundary
case — taxonomy of the August 2026 pass, pred-
ating the move to relational verdicts. Kept as
metadata:
data,
in the grid above.

the gop between the two forms 1is

not residue. This reading’s judgement 1is

model claude-sonnet-5
2 attempt(s)

Reading of 2026-07-31
source 3,599 chars
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FIRST PASS — KEPT AS WRITTEN

Reading produced by the T50 RSS pass, before
the boundary lens. It i1s reproduced UNCORREC-
TED. Keeping it 1is the point: without 1it, a
changed title is just a changed title — with
it, what the second pass refused becomes

legible.

This article illuminates the structural ten-
sion between codex and market recognition.
Rembrandt 'pioneered the saleable self' but
'failed to reconcile his personal vision with
the market'—a perfect case of the dilution
crisis in reverse. He maintained his codex
(singular, non-reproducible, formally coher-
ent) while the market demanded recognition
(replicable, diluted, algorithmically optim-
ized for taste). Van Honthorst succeeded by
borrowing a codex designed for mass reception;
Rembrandt refused. The ideamorphic insight:
his 'failure' was structural fidelity. He
would not engineer diffraction for platform
reward. The ricochet here is historical: cen-
turies 1later, his 'failure' becomes his in-
variant—the very thing that makes him irre-
placeable. The market punished generative
loss; time vindicated it.

T50 RSS assessment - 2026-07-31 - remplacée par boundary-

lens-2026-08

REFERENCES

[1] Why Did Rembrandt Die Poor?. Hyperallergic, 2026-07-31.
https://hyperallergic.com/why-did-rembrandt-die-poor/

[2] Quercy, A. (2026). The 31 Propositions of Ideamorphism.
https://ideamorphism.org/en/publications/2026/03/the-31-
propositions-of-ideamorphism.html

EPISTEMIC PROFILE

Claim type boundary reading
Voice third person analysis
Epistemic bounded grip

status

Methodology Boundary-finding lens applied to one source,
model claude-sonnet-5, 2 attempt(s),
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